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O temi: 

„Turning Challenges into Opportunities: The Future of Internationalisation” 
In an era characterised by global uncertainty and rapid change, universities face unique 
challenges in advancing their internationalisation agendas. From shifting geopolitical 
landscapes and evolving mobility patterns to the increasing role of digital learning and 
cross-border collaboration, higher education institutions must adapt to remain globally 
connected and competitive. This presentation will explore strategies for overcoming these 
challenges while seizing new opportunities for international engagement. 
 


